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We are celebrating 40 years of personalized service and improving animal health. This milestone could not have been reached without the hard work of our 
extraordinary team of scientists and support personnel. We are putting the spotlight on various members of our team throughout our celebration of this 

40-year milestone.

What made you apply at VMRD?
I was wasting away in corporate retail; I could feel my soul leaving my body. 
I was in a relationship with someone who worked at VMRD and friends with 
one or two other employees, and they kept going on about how nice it was 
to work for VMRD. The FOMO was great. The drive to never work another 
Black Friday or Back-to-School event was even greater, so I took the first 
opportunity I could to escape retail. I narrowly escaped two weeks before 

Black Friday in 2012. 

Do you remember your first day?
I remember bits and pieces. It was one of the least awkward first-day 
experiences I’ve ever had. This was only because I had already been to a 
company picnic and met about half the company. What I remember most 
was how wrecked my brain felt by the end of the day. A combination of 
social anxiety, a huge & complicated product portfolio, regulations, systems, 

people, etc. turned my poor brain into a semi-living pile of mush. 

What is your role and background? 
How has your job changed over the years?

I have a bachelor’s degree in Secondary Art Education from a University 
which shall not be named. I had intended to teach Art at the high school 
level in Idaho, ignoring completely how hard it would be to find a place in 
that system. Pre-college I worked in a wide variety of jobs from food service 
to group homes, however after college I found myself sucked into the 
maelstrom of corporate retail. I started at VMRD as the Manager of the 
Order Desk, which I rebranded as the Customer Experience Center. I quickly 
became a collector of odd jobs and shifted to a Project Coordinator 
position several years later. Now, after much patience and work, I have 
found myself a home as the Marketing Coordinator. I now do web design, 

manage social media, and my favorite thing: graphic design!

If you could switch your job with anyone else within VMRD, whose job 
would you want?

This is going to seem like a cop-out but, nobody. I have already had too 
many jobs here and now that I am where I’ve wanted to be for a very long 

time, I have absolutely no desire to go anywhere else. 

What has been your biggest achievement/success?
Getting to where I am now. It was a hard road at times, and sometimes it felt 
like it would take more patience than I could muster, but eventually 

everything worked out. 

What has been your biggest “lesson learned”?
Managing people in a corporate retail environment is COMPLETELY 
different than managing people at VMRD. The corporate world can be a very 
toxic environment where people aren’t treated with humanity, empathy, or 

respect. Here I learned the difference between being a boss and a leader.  

What advice would you give to new hires?
Three things: 1. As much as possible, try to live each day with empathy and 
understanding. 2. Don’t take yourself too seriously. 3. Don’t park in my spot. 

What is your favorite part of 
your job? 

What excites you the most?
Creativity and learning new 
things. I absolutely love 
expanding my knowledge 
base and pushing my 
creative boundaries. Also, 
the return of donut Fridays. 

Yes, please. 

What is your favorite VMRD 
memory?

Up until a couple weeks ago, 
it was a company picnic 
during which we played a 
game of flag football. During 
a passing play, the ball was 
thrown in my direction, and 
although I am super skilled 
and highly coordinated 
(sarcasm) somehow the ball met my face, and I fell to the ground. Instead of 
getting up and making sure I wasn’t injured or had a bloody nose, I instead 
was compelled to make sure my hair still looked good. Later, I was presented 

an award for “blooper of the day”. 
Now, however, my favorite memory is saying goodbye and good riddance to 
our old, frustrating, antiquated ERP system. Not only am I just super stoked to 
be rid of it, the send off party was awesome and cathartic. Like Office Space, 

with fewer curse words. 

What is one thing you wish you knew before starting at VMRD?
Anything AT ALL about animal science. 

How would you describe the company culture?
I think the easiest way to describe the company culture is “down-to-earth”. 
Coming from the corporate environment, it’s nice to be part of a culture 
created by people who are “real” and genuine. Everyone seems truly focused 
on doing the best job possible, and we all work very hard (we all wear many 
hats as well) to maintain our high quality standards without negatively 
impacting our culture or disrupting our work-life balance. Despite our desire 
to put in as much quality work as possible, we understand that sometimes 
time needs to be taken to focus on our families, even when our families are 

made up of cute little fur-babies. 

What do you hope to see for VMRD in the future?
A greatly recognized and respected brand identity. For 40 years VMRD has 
kept pace with a lot of the “big dogs” in a field where I personally believe we 
deserve more respect & recognition. With our expanding brand management 
strategy & diversifying portfolio I believe we are on our way to being known 
not simply as a producer of diagnostic test kits & reagents, but as trusted 

diagnostic experts. 


